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Dear Readers,
China has emerged as 3rd leading travel destination with more than 60
million visitors. Our Cover Story is dealing with China's share in travel and
tourism sector. China has designed its tourism industry focusing on mass
tourism in both inbound and outbound. Its “all-for-one tourism” makes
the strong market foundation with profound economic and social
impacts. Its tourism industry is an economic driver for stabilized
economic growth that improves the livelihood of nationals.
Dune driving, quad biking, camel trekking and adventurous fun activities
in Dubai's desert are the indispensible elements to raise the adrenaline.
So read our Special feature is covering Dubai's most premier tourism
attraction other than glamorous shopping malls, golf courses and posh
restaurants. Come, enjoy and explore its sandy world and experiences
Arabian culture and nightlife.
This month, we are featuring Indonesia and Nagoya as a distinctive
destination for MICE and leisure tourism. The two Asian destinations are
evolving and recreating to allure visitors by projecting its hidden secrets.
Indonesia, already a known name in leisure tourism segment, is
emerging with its convention centers and meetings destinations;
delivering excellent services to its guests and offering great opportunities
to unwind. Nagoya, an epicenter of Japanese industrial revolution,
allures visitors in a unique way. This city attracts you with wide range of
gastronomic opportunity and depicting old town charm.
Happy reading and send us feedback at pr@travelandtourworld.com
Editor-In-Chief
Mr. Anup Kumar Keshan

Follow us
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Special Feature

P

earl of the United Arab Emirates, 'Dubai' is a specialised pacesetter in the sphere of international
travel. The Burj Khalifa, one of the unparalleled charms of this amazing city in the Middle East crowned
as the world's tallest skyscraper, is one of the world's greatest man-created wonders. Nocturnal view
of the light show at this architectural wonder is a spectacular delight and unforgettable sight that one would
savour eternally.
Glamorous shopping malls, glow-in-the-dark golf courses, exciting virtual reality theme parks and the planet's
perfect desert safaris – Dubai can be aptly dubbed as a dapper destination not only for millennials, but also for
backpackers of various age groups! No wonder the city keeps luring millions of tourists who throng its
attractive attractions throughout the year, including its globally renowned Dubai Shopping Festival.
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Desert safaris in Dubai reeks a unique, old-world charm and classical appeal one can just never afford to miss.
Available in different times of the day, these safaris boast some really authentic indigenous flavour. As the sun's
golden rays kiss the fine sand particles of deserts or moonlight sparkles among the silvery sands in the
darkness, riding camels or simply enjoying a belly dance performance followed by a barbecue dinner is an
enriching experience.
The best part about these safari trips is that they are absolutely safe. Safari drivers are professional as well as
licensed. Furthermore, they are well-trained in first aid. Moreover, the cars are equipped with roll cage to
protect occupants from any injuries during an accident, especially in the event of a roll-over in the sands which
is quite rare.
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Fun Activities in
Breathtaking sceneries at desert safaris necessitate a camera for travellers during their sojourns in Dubai!
Comfortable attires would just be perfect for such trips, sans expensive watches, jewelleries and cell phones,
since the desert camps lack signals. And you can always explore the magic of an Arabian coffee and the
Hubbllee Bubblee (shisha) while at the camps.
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Quad Bike Safari – Every adventurer should check out the quad bike safari to quench one's adrenaline rush.
Sand boarding – One of the most popular thrills of the desert safari, skiing from the highest dunes with a ski
board is a memorable tryst with adventure in this part of the world.

Falconry experience – Enjoy a lovely taste of Arabian traditions by holding a falcon on your arms.
Camel trek – Camel trek is an evergreen encounter with the mysteries of the Middle East and is fabulous way
of experiencing desert ambiance.

Henna painting – Henna tattooing is an ancient practice in the Middle East and India that involves drying
leaves of henna plant and powdering them before they are mixed into a paste to dye skin, hair and nails.
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Let us read about some of the most common and thrilling safari ideas at Dubai's deserts:

Overnight safaris : Overnight safaris can turn out to be very interesting. Drivers can take Al Awir road into the
desert for dune driving and click some ravishing photos. Next, travellers can set out for camel rides, prior to
revelling in a belly dancing show and an open bar. Many prefer henna painting and a fire show later. Thereafter,
a special stargazing talk, rest in the midst of sleeping bags and blankets is rewarding.

Evening desert safari : Venturing into the deserts at night is magical! Once you reach the camp, all you need
to do is relax as you wait for pre-dinner snacks and live dance shows alongside henna tattoo options. The buffet
barbecue dinner comprises fresh salads, couscous, lamb roasted below ground, apricot stews, grilled prawns
and chicken.
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Quad bikes safari : Imagine charging furiously over dunes on your own quad bike! Interested tourists are
picked up at the hotel and driven 30 minutes to the quad biking spot in the desert.

Morning desert safari: Morning safaris are special in their own sweet way. One enjoys driving over the
undulating dunes of Dubai as experienced drivers navigate some hair-raising steep drops. A few guides are
available on how to impeccably whizz down the slopes!
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Travel News
Europe's waterpark attendance tops 30 million
for first time
It is for the very first time in Europe that water park
attendance has reached 30 million mark in terms of
visitor arrivals among the world's leading 20, with
strong performance in a few of the best water
parks as per the TEA/AECOM Theme Index.
A collaboration of the Themed Entertainment
Association (TEA) and the economics practice at
AECOM, the 12th TEA/ AECOM Theme Index is an
annual study of global attractions attendance,
surveying theme parks, theme park groups,
museums and water-parks. Across the world's
leading 20 most-visited water-parks, attendance
had risen by 1.6% between 2016 and 2017
breaking the 30 million visitor barrier for the very
first time in the report's history. Chimelong based
in Guangzhou, China continues to retain the title of
world's most-attended water-park with a 6% yearon-year rise, up from 2.5 million tourists in 2016 to
2.7 million in 2017. Making its debut on the list is
Volcano Bay of Orlando as the Universal water-park
had been ranked sixth with as many as 1.5 million
visitors in its first year. The greatest attendance
increase had come for 16th-ranked Siam Park on
the Canary Islands that had recorded a 20.9%,
200,000 visitor rise to 1.2 million visitors in 2017.
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Oman tourism industry projected with $50bln
by 2040
Oman's long-term economic development plan is
advancing the country's tourism industry.
The country is set to attract tourism with
investment in the hospitality projected at around
$50 billion in the coming two decades. This will
allure 11.5 million people. There will be 12 per cent
of the government's share in the investment and
the remaining 88 percent will come from the
private sector as per the Chief Executive Officer of
Omran-the tourism investment and development
arm of the government. Peter Walichnowski stated
that the projected investment a part of the Tourism
2040 Strategy is targeted at achieving three main
objectives: boosting tourist arrivals into the
country, building up the nation's tourism sector,
and generating employment for Omanis in the
industry.

Tourism Australia's newest strategy to attract
premium travellers
Tourism Australia is setting its new strategy to
increase the arrival of international tourists. The
tourism department is taking out premium strategy
showcasing its quintessentially Australian style of
barefoot luxury.
The high-end travellers' market is hailing from the
United States, the United Kingdom and China.
China has largest overall spend in Australia,
although travellers from the U.S. and the U.K.
spend more per capita. For this reason, Tourism
Australia will target the U.S. and U.K. markets first,
and will ultimately include a China focus. No matter
the country, the idea is to target the traveller who
stays longer and spends more.
The Australian tourism landscape had changed its
tourism industry dramatically. The independent
entrepreneurs were investing in building 'wow'
properties like Southern Ocean Lodge (on Kangaroo
Island, South Australia), Qualia (on Hamilton Island,
Queensland) and Saffire (in Tasmania). It is for the
first time, Australia had critical mass of true highend room rates average $800 per day per person
lodging product. But the world didn't know that. As
small properties can't market globally, a collective
voice was our solution. Once Luxury Lodges of
Australia launched, the industry saw the power of
collective marketing.

Wow Air launches “cheapest flight” from Delhi
to New York via Iceland
Wow Air, Iceland's budget transatlantic airline
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announced the launch of its services from Delhi to
multiple destinations in North America and Europe
via Reykjavik from December, 2018.
The airline's founder and chief executive officer
Skuli Mogensen said that 'Wow premium', 'Wow
plus' and 'Wow comfy' are the classes.Wow Air,
which would be flying an Airbus A330 Neo to India
and operate five days a week. It is currently serves
39 destinations across Europe and North America
including London, Paris, New York, Toronto,
Baltimore, San Francisco and Chicago.
The passengers travelling to the US will have a
stopover at Reykjavik — acting as a hub for the
airline — and then take a Wow flight to the US.

Digital signalling in UK rail network can reduce
train delays
Network Rail confirmed that the rail travellers can
look forward to better and more reliable trains. It
further unveiled plans for 'digitizing' the signaling
system on the Britain's creaking railway network.
So far most of the lines are controlled by the
railway version of traffic lights and other use
semaphore signals based on the Victorian
technology.
UK railways' record as the safest in Europe has
been maintained by them but they are prone to
breakdown.
On an average 50 signal failures occur in a day on
the network constraining the number of trains
which could use a stretch of track.

9.9 million Brits travel overseas without
insurance
There are about 9.9 million British holidaymakers
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are travelling abroad without proper cover and are
putting themselves at risk. Many are travelling
without an insurance, in the past 12 months
accounting for around 38% of Britons.
One in five around 22% stated that they had
travelled entirely uninsured over the past 12
months. One in four risked invalidating their
insurance by not informing their insurer about the
pre-existing medical conditions or they took part in
activities that were not covered under their
policies. Association of British Travel Agents (ABTA)
is urging the holidaymakers ahead of the summer
holidays to ensure that their travel insurance is in
sync with their holiday plans.
Mark Tanzer, ABTA chief executive said that it was
noted every year that people fall into difficulty
because of insufficient travel insurance and many
prefer not to choose travel insurance at all. The rest
of the lot is unaware and their travel policy doesn't
seem to protect as expected.

N

a g o ya w i t h t w o m i l l i o n
inhabitants is the largest city in
the Chubu region of Japan.
Fourth most populated city in Japan,
Nagoya is based on the Pacific coast on
central Honshu. Also, the birthplace of
Toyota, Honda and Pachinko (mechanical
game), Nagoya is the capital of Aichi
Prefecture. Known for its rich history
along with modern futuristic architecture
and dotted with restaurants, serving
mouthwatering global and local
delicacies with fast-paced nightlife,
Nagoya has something for everyone.
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An amazing city
& a manufacturing
powerhouse!

Destination Diary
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Must see places to explore in Nagoya
Atsuta-Jingu Shrine: With over
1900 years of rich history, this shrine
is one of the ancient landmarks of
Nagoya. Located close to Ise Shrine,
Atsuta-Jingu Shrine is known for its
impressive architecture, attracting
over 9 million visitors every year.

SCMAGLEV and Railway Park:
Introduced in 2011, this railway
museum belongs to Central Japan
Railways. The museum is all set to
teach the visitors on various aspects
of high speed Japan railway system,
with actual displays of steam
locomotives, bullet train or
shinkansen with recent maglev or
magnetic levitating trains.

Nagoya Castle: Built in Edo Period,
this beautiful castle was one of the
branches of the Tokugawa ruling
family. A symbol of 400 years of
history, the exhibition inside the
Nagoya Castle at present is an
interesting show and a must watch
for everyone.
16 TTW Asia

Higashiyama Zoo and Botanical
Gardens: Ever since 1937, this zoo
has welcomed huge number of
visitors, turning out to be one of the
Asia's biggest attractions with bears,
tigers, elephants and tropical fish.
Other than bushes and trees, it has
greenhouse and insect hall with
tropical plants.

Shirotori Garden: Located close to
Atsuta-Jingu Shrine, it's one of the
biggest gardens of this region.
Spread across 3.7 hectares of land,
the garden is designed with modern
aesthetic with tea room and other
modern eateries spread all around.

Tokugawa Art Museum: This
museum was constructed on the
grounds of the erstwhile feudal
residence of Owari and preserves
numerous treasures like samurai
swords and armor, tea utensils, noh
masks, poems, costumes, maps and
many more.
17 TTW Asia

Legoland: Opened in April 2017,
Legoland Japan is an outdoor
amusement park, stashed with
attractions for young kids. Also,
there are large Lego models, rides,
building stations and restaurants to
dine.

Nagoya City Science Museum:
The science museum at the city
center provides several hands-on
exhibitions, high quality planetarium
with 35 m diameter, -30 degree room
witness aurora images, and soaring
Tesla coils for electric discharge, 9
meter-high twister for tornadoes,
and many such startling exhibitions
for visitors of all ages.
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Places of interest
Shirakawago & Gokayama: Lies on
Shogawa River Valley, this remote
mountainous region extends from
Gifu to Toyama Prefectures. A
UNESCO World heritage site,
Shirakawago and Gokayama is wellknown for their traditional gasshozukuri farmhouses of over 250 years
old.

Takayama: This beautiful city is in
Hida region of Gifu Prefecture and
is popular for preserving its old
town charm. Visitors who love rural
pastures, Takayama should mark
this in their itinerary.

Ise Shima: Home to Shinto shrines,
Ise Shrines and a famous leisure
resort for Nagoya's new age urban
population, Ise Shima is a must visit!
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Unlike Tokyo and Osaka, this vivacious city of Nagoya is comparatively less crowded and remains gleamed with
bright lights, shopping malls, vibrant night life, pubs and restaurants all the year round. The city houses the
oldest Japanese castle, Inuyama, which stands upright for years and welcomes visitors all around. A delight for
all gourmets out there, Nagoya offers wide array of food choices for the travellers, starting right from deep-fried
peppered chicken wings to battered pork cutlet, the city is a paradise for foodies! Having the longest roller
coaster, Nagashima Spa Land is a bustling amusement park with Steel Dragon 2000.
To conclude, we can say that Nagoya is a prosperous city of Japan with modern feel. This dynamic city has the
highest GDP that tops other cities of many small countries in and around. This Japanese middle child has
developed successfully by adjusting with Tokyo and Kansai, the two major big brothers of Japan in all these
years.
20 TTW Asia

Cover Story

The year 2018 is a good start for China's
economy. According to the Chinese
government, the economy grew 6.8% in the first
quarter of 2018. Here is the Chinese strategy to
grow in travel and tourism industry - both inbound
and outbound. China has maintained an average
annual growth rate of more than 9 per cent for its
40 years Reform and Opening-up Policy. With that
China became the world's second-largest economy. China's share in world economy has increased from 2.7
to 16 per cent. The per capita GDP peaked from around $100 to over $8,000.
Chinese economy is dependent on consumerism. Consumption is the latest driver. Chinese economy saw
imbalanced, inefficient and debt-fuelled investment earlier. In 2007, Chinese economy witnessed unstable
and unsustainable growth. In that year, the gross national savings were 50% of gross domestic product
(GDP), which is up from 37% in 2000. But in 2011, when global financial crisis began, Chinese gross
investment reached 48% of GDP and the current account surplus fell to 2%. Then came the good economic
policy which drove China to reach at new level by accelerating transfer of profits to the people, via
ownership and taxation.

The fear of trade war between U.S. and China is rising high and
sharply in the first part of 2018 with the announcement of
slapping of tariffs on major imports. In earlier April, the U.S.
declared new tariffs on $50 billion worth of Chinese goods. It
claimed that China was stealing US intellectual property. Soon,
China responded within hours by announcing $50 billion worth
of tariffs on U.S. goods. But these threats don't appear to be
affecting economic activity so far. China's growth rate for the first three
months of this year is the same as it was in the second half of 2017. Now the
Chinese government aims for a rapid economic growth for the full year that
will mirror its inbound and outbound tourism industry.
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The tourism industry of China has seen
extraordinary growth from 2014 due to the
sustainable economic growth and the
further implementation of the Reform and
Opening-up Policy. This resulted in
substantial increase in people's income. The
massive outbound market development has
drawn attention of the world. Thanks to its
financial policy. The domestic tourism
market keeps expanding steadily.

The Chinese tourism has transformed into one of the
world's most-watched inbound and outbound tourist
markets. It is seen that the number of domestic trips would
increase to about 2.38 billion trips by 2020. It indicates an
increase of over 50 % compared to the number of trips
made in China 10 years ago. The total revenue of Chinese
travel and tourism industry amounted to 4 trillion yuan as of
2016, up 15.2 percent compared to the previous year. The
travel and tourism industry has contributed 2.1 % to China's
gross domestic product (GDP) and provided around 22.5
million jobs.
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The impact of inbound and outbound tourism on the
employment market in China is even larger if indirect
employment is taken into account. As of 2015, about 65
million people were indirectly employed by the tourism
sector. About 79.62 million people were directly or
indirectly employed in the tourism sector. It accounts
for 10.26% of the total employed population in China.
The revenue from inbound tourism reached 114 billion
U.S. dollars by 2015. In terms of international visitor
arrivals in China, there are around 134 million visitors
counted. World Travel and Tourism Council in its Travel
& Tourism Economic Impact 2018 China reveals, “The
leisure travel spending (inbound and domestic)
generated 80.5% of direct tourism GDP in 2017
(CNY5,256.0bn) compared to 19.5% for business travel
spending (CNY1,274.7bn).The business travel spending
is expected to grow by 6.5% in 2018 to CNY1,358.2bn,
and rise by 6.5% pa to CNY2,545.4bn in 2028. Leisure
travel spending is expected to grow by 6.9% in 2018 to
CNY5, 618.7bn, and rise by 6.9% pa to CNY10, 949.8bn
in 2028.”
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China's inbound tourism
The total number of international
tourists had been declining slightly after
2007. The RMB appreciation,
fluctuation of the exchange rate and
cost of travel to China have gone up and
many potential visitors are thus turning
to other destinations which are the
main reasons for decline.
The economic recession in European
and American countries leads people to
spend less money in travelling while
European and American guests
contribute a large proportion to the
inbound market.
The traditional travel itineraries and
products lack novelty and
competitiveness. Compared to other
countries, Chinese tourism industry
leaders invest less effort in promoting
inbound travel products.

This decline had an adverse impact on inbound market. The air pollution and food security problems
arising in recent years are reasons to worry for some foreign visitors about the travel conditions and have
compelled them to cancel their plans for China. “In 2018, visitors export is expected to grow by 0.5%, and
China is expected to attract 63,539,000 international tourist arrivals. By 2028, international tourist
arrivals are forecast to total 100,865,000, generating expenditure of CNY1,030.9bn, which is an increase
of 1.9% pa.” ---World Travel and Tourism Council.
But now there is a rise in inbound tourism, as China works hard to attract international tourists with the
implementation of new airline routes to South Asian countries, European countries and USA, cruise lines to
Vietnam and interactive smart travelling. The tourism revenue from foreigners visiting China reached
£8.9bn in 2017, with a year-on-year rise of 2.9 percent. The consumption created by travellers from foreign
countries in China amounted to £50.13bn.
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The Ministry of Culture and Tourism of the
People's Republic of China released the
data on outbound tourism growth, “In the
first half of 2017, outbound tourist visits by
Chinese nationals reached 62.03 million,
up 5.1% compared to the same period of
last year.”
The Chinese people are now exploring how
international countries create a
tremendous market for foreign countries.
With the advancement of lifestyle and gross
income, the Chinese make strong attempt
to go to South Korea, Africa, Japan,
Thailand, France, Sri Lanka, Italy, Australia,
New Zealand, Switzerland, Germany, USA,
Singapore, Indonesia, Vietnam, Polar Circles
and Maldives. The international millennials
dictate in self-driving tourist group, whose
interest shifted from merely sightseeing
and shopping to learning about history and
experiencing culture.
The outbound Chinese travel industry has
enjoyed an explosive growth over the past
decade. The United Nations World Tourism
Organisation states that Chinese outbound
tourism expenditure grew to $261 billion in
2016. It is an increase of 12 percent from
2015 and 11 times of the amount spent a
decade earlier. The number of outbound
travellers has crawled 6 percent to 135
million in 2016.
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The domestic tourism market in China looms large for
its affordability. These are cheap for the Chinese
nationals. Domestic travelling greatly enhances
employment, consumption and economic
development of the country. The most popular
destinations for domestic travellers include Beijing,
Shanghai, Guangzhou, Xian, Guilin, Hangzhou, Sanya,
Lhasa, Guilin, Chengdu, Lijiang, Hong Kong and
Macau. Rural and historical tourism play a pivotal
role in boosting domestic tourism. It also boosted the
rural welfare economy.
China National Tourism Administration (CNTA) says
on domestic tourism, “China's earned 4.57 trillion
yuan ($720 billion) with 5 billion domestic trips
made in 2017, up by 15.9 percent and 12.8 percent,
respectively. Now the Chinese domestic tourism
industry contributed 9.13 trillion yuan to GDP of the
country, accounting for 11 percent of economic
output”.
Chinese tourism is now equipped with a higher level
of the development of mass tourism. It is giving more
focus on daily leisure and differentiated recreational
requirements, as there is growing affordability and
development of lifestyle. The tourism economy has
witnessed a quite rapid growth as the country
developed “all-for-one tourism”. The advent of mass
tourism brought with it a further consolidated market
foundation, more proactive industry investments and
innovations and more profound economic and social
impacts. The tourism industry in China had become a
major force to stabilise growth, readjust the structure
and improve livelihood of nationals.
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June is the first month of monsoon season in Asia. This month
serves as an excellent time to explore Asian countries. If you want
to visit the Asian countries in June, you will find some of the
popular festivals and events. So explore these Asian counties and
festivals which showcase the regional religious customs, age-old
traditions and local culinary science.

It is a South Asian festival that
acknowledges both religious and
social culture. Celebrated by
Dayaks, the natives of Borneo,
Gawai Dayak emphasizes on local
traditions and rituals with
exclusive ceremonies, colorful
parade, tattoo painting,
woodcarving, shield painting and
grand tribal feasts.
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Ise-ebi Matsuri is a grand
celebration to express the
gratitude to the sea and also
worship to the Japanese sea
god for a bountiful catch.
Known as fishermen's
harvesting festival, Ise-ebi
Matsuri shows the authentic
Japanese coastal culture and
cuisine along with a parade with
a giant effigy of spiny lobster.
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Truly, it is a cultural
treat to all the visitors,
Bali Arts Festival starts
with the parade in
front of the Bajra
Sandhi monument in
Denpasar. This cultural
extravaganza
showcases Bali's wealth
of performing arts.
Exhibitions, dance,
drama, contemporary
sculptures and
artworks are the
components of this
Balinese fiesta.
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A sacred and magnificent
carnival celebrated in
Indian state of Sikkim, Saga
Dawa deals with the
worship to Gautama
Buddha. The Buddhists
gather in the monasteries
and light up lamps in
honour of the Gautama
Buddha. The Mahayana
Buddhists regard Buddha
as their supreme Lord who
enlightens their path of
life.
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Zamling Chisang is a
Tibetan festival
celebrating Guru
Rinpoche's subjugation of
the local deities and the
founding of the Samye
Monastery. It is an ancient
temple and first gompa in
Tibet where Guru
Rinpoche or
Padmasambhava had
presided over. Now,
Samye Monastery is listed
as one of the historical
relics of national
importance.

31 TTW Asia

Indonesia has gorgeous islands, exotic archipelagos
and a diverse well-preserved culture. It reflects a
strong economical, political and social nation and is
world's fourth most populous country.

It is Southeast Asia's largest economy
and holds 10th spot in the overall world ranking.
The government created a bureau under the Tourism Ministry to
handle the MICE industry called the Indonesia Convention and Exhibition Bureau.
This was established in 2006 to enhance the country's MICE service to match with the global
industry and turn into a significant MICE destination.
It started off by naming 16 cities as the International MICE destinations in Indonesia.
Jakarta, Bali, Bandung, Surabaya and the Special Region of Yogyakarta are some of the regions well equipped with
infrastructure needed for the MICE industry. The bureau makes promotional efforts so that it can bid on several
international events.
The top five source visitors to Indonesia are China, Singapore, Australia, Malaysia and Japan. Directed by the Ministry of
Tourism, Wonderful Indonesia is the slogan for the international marketing campaign. Indonesia is known for its 8
UNESCO world heritage sites. As per the 2018 index, Indonesia's economic freedom score was 64.2, making it the 69th
freest country in the list. Its overall score was up by 2.3 points showing improvements in business freedom, monetary
freedom and judicial effectiveness.
Jakarta's Soekarno International is Indonesia's main gateway serving major airlines. All means of transport are available
here and there is easy connectivity.
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Meetings Point
The Bali International Convention Centre is the first choice for world meetings and conventions for
building international reputation and overcoming challenges. Be it size, security, access to the world
main carriers, back-up equipment or luxury accommodation, everything is available under one roof.
Facilities like professional interpreting, catering, tour and entertainment operations are taken exclusive
care of. BICC has both indoor and outdoor venues. Its exceptional conference facilities cater to
international conferences with high quality service. It pays attention to every detail.
BICC caters to wide spectrum of needs, from small scale company presentation to private brunches or
international conference with delegates from across the world. Located ideally on the southernmost tip
of Bali, it is amidst secluded enclave, just 10 km from Bali's international airport and 25 minutes from the
lively districts of Kuta, Legian, Seminyak and Nusa Dua. Its exclusive BTDC complex has access control by
private security.
Nusa Dua is a world-class tourist and business destination. Its idyllic environment offers a range of water
sports and activities. The tropical reefs protect the magnificent beaches of Nusa Dua.
It offers 26 meeting room with 2,700 sq. m exhibition space, exclusive bonded warehouse, built-in and
portable simultaneous interpreter system, 10 m ceiling in
With
Mangupura Hall and Secretariat Offices. Its ballroom
27 years of
sitting can accommodate 2,500 guests whereas its
experience in handling
auditorium has 506 seats and built-in stage, expert
MICE from large scale,high
service and on-site audio visual team.
level events, corporate meetings,
weddings,,expos to a small scale events,
we had great opportunities. We are
confident to continue delivering our
excellent services to our guestsAssistant Director of Sales &
Marketing, Saraswati Subadia,
the Westin Resort Nusa
Dua, Bali,
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Service Excellence - Beyond Expectations Accommodation - Hospitality Asia Platinum
Awards (HAPA) 2016
Luxury Hotel & Conference Centre
Region, 2016 World Luxury Hotel Awards
Top 25 Conference Hotels in Asia
Best in Travel 2016 Poll
Top 10 Conference Hotels in Asia
Smart Travel Asia Best in Travel 2014
Indonesia's Leading MICE Venue
Indonesia Travel & Tourism Awards (ITTA)
2014/2015
Best 3 Hotel Ballroom category Venue magazine,
The 6th Indonesia MICE Awards 2013
Indonesia Travel and Tourism Awards 2011
Indonesia Leading MICE Venue in Indonesia
Indonesia MICE Awards 2010 Best Convention Hall
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Image credit: Bali International Convention Centre at The Westin Resort Nusa Dua, Bali.

The island destination is a
paradise on earth. Its varied landscape of hills
and mountains, rugged coastlines, sandy beaches and the
barren volcanic hillside provide a picturesque view. Activities like surfing, diving
or visiting cultural, historical or archeological attractions attract people of all age groups.
For luxurious living and trendy lifestyle in the island of the Gods, business travellers can choose Bali Nusa

Dua Hotel, strategically located in the premier resort of Nusa Dua in its seamless white sandy beaches.
Go for The Westin Resort Nusa Dua, Bali which overlooks the Indian Ocean and brings you to wellness in a
tropical setting.
Located at the city's centre at the intersection of Jalan Raya and Jalan Monkey Forest is the Ubud Palace
or the Puri Salen Palace which is home to the city's royalty since the late 19th century. The Ubud's royal
family members still reside here and the complex is open to the public. Visitors can enter here for free. You
should not miss out the traditional dance show.
Known for Balinese painting and Ubud's oldest museum, the Museum Puri Lukisan was founded in
1956. It has traditional pieces and wood carvings. One of its three buildings showcases
Ubud's classical art wayang-style painting and ink drawings. The second
building has modern traditional display, colourful works of
the Young Artists movement and the third
building has special exhibition
space.
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Show Highlight

Boutique Hotel Investment Conference

BLLA exists as the go-to resource for all things boutique.
The events and conferences are an extension of the
efforts to push the most exciting sector in lifestyle and
lodging into the future. In its sixth iteration, the
Boutique Hotel Investment Conference now focuses on
the hospitality adjacent industries powering the
modern boutique movement. NEXT GEN BOUTIQUE
MONEY – the concept of a hotel is being redefined. With
lodging accommodations being reshaped by industries
like wellness, fashion, fitness, nightlife and food &
beverage, it is important to pause and take an aerial
view of the direction of the sector.
The agenda includes boutique hoteliers and veterans.
Jason Pomeranc who is the one of the founders of the
modern boutique movement said that the CFDA will
join to touch on the influence of fashion and will hear
from Jacques and Rakel Cohen, who are responsible for
the most infamous luxury hotel in the world, The
Watergate.
The agenda is influenced by professionals outside of
hospitality because that's where the pendulum is
swinging. BLLA tapped into boutique's broadening
horizons last year when they changed their catchphrase
to, “Boutique is not just a hotel, it's an experience”
while they firmly believe that anyone with a thorough
understanding of today's traveler, can
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exemplify boutique.
Lastly, the Fit Hub will
be returning for 2017,
providing a series of
business development
seminars, live demonstrations and continued
development workshops for fitness professionals.
Joining The Leisure Show for the first time this year,
Les Mills, the largest international provider of
group fitness classes, will be taking over an entire
day of the programme to showcase the latest
moves in their world-renowned classes
Attendees will have the pleasure of enjoying
refreshments all day by La Colombe Coffee,
HOOCH, Bai, Justin's, GTS, Skinny Pop, Voss,
Hippeas, BarkThins, Vita Coco and Sunraysia and a
fabulous gourmet lunch sponsored by the Three
Kings Restaurant Group (Massoni, Rice and Gold,
and Talde).
With the support of the professionals who help
power not only the association, events and
conferences but the entire hospitality industry are
the headline sponsors: Avendra, Elavon,
Greenberg Traurig, iVvy, LG Electronics, Rainmaker,
Sideways, Suitelife, Enseo, The Gettys Group, Two
Roads Hospitality, and Keypr and their amazing
furniture sponsor, Meridith Baer which is the
premier staging company in the nation.

Boutique sponsors: Berdon LLP, Tambourine, Menin
Hospitality, JLT and Jampro Trade & Investment help
make the coolest investment conference possible.
Their Lifestyle sponsors: Direct TV, Trump Hotels and
Scion Hotels & Resorts. And finally, for their support,
Arlo Hotels, Newmark Knight Frank, Swell, Anine Bing,
The Well-Traveled Trunk, JMBM, The Lodging
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Conference, Amsterdam Hospitality, Interactive
Sites, The CFDA, Peerless-AV, Beekeeper and ITM
Mobile was highly appreciated.
The new direction of the boutique niche has blown
the door of opportunity wide open. BLLA sees it as
their duty to usher in a new, fun, cool era in
bespoke hospitality.

As India maintains its double-digit annual growth in the
outbound MICE and luxury travel segment, travel and
tourism businesses around the world are looking to
capitalize on the country's growth potential by forging
deals and partnerships with leading Indian corporates
and luxury travel specialists at the 6th annual MICE
India and Luxury Travel (MILT) Congress, the only
premier platform that caters to MICE, business travel
and luxury tourism sectors in India.
Organized by Dubai-based QnA International, the MILT
Congress will be held this year in two iconic Indian cities
– in Mumbai, the country's commercial capital, from
July 25-26, and in nation's capital Delhi from July 31August 01.
Noting that Indian corporations remain largely
unaffected by the global slowdown and continue to
spend big on corporate travel, Hassan Madah, Director,
Israel Ministry of Tourism – India & Philippines, said that
Indians are now travelling abroad throughout the year
for business and they had a total of around 60,000
Indian tourists visiting Israel in 2017. Platforms like the
MICE India & Luxury Travel Congress are crucial as it
offers an opportunity to connect and network with
travel decision-makers at leading Indian corporations.
They see a lot of growth in the outbound MICE segment
from India in the coming years.

When: July 25 – 26 &
August 31 – September 1, 2018
Where: Delhi & Mumbai, India
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The congress will
feature numerous
panelists and
keynote speakers,
covering topics such
redefining MICE, global trends and challenges in
MICE and the intricacies when dealing with Luxury
travel and how technology has transformed the
world of MICE and luxury travel to name a few with
the objective to share the changing preferences of
MICE and luxury travel buyer from India.
Talking about the importance of innovation in the
MICE & luxury travel business, Stephanie Tanpure,
Vice President of Sales, Sands China Ltd.
commented that the key to sustained growth is
diversification, and since opening The Venetian
Macao in 2007 they have had increased their hotel
offering, which now includes The Parisian Macao,
Four Seasons Hotel Macao, Cotai Strip, The St.
Regis Macao, Cotai Central, Conrad Macao, Cotai
Central, Sheraton Grand Macao Hotel, Cotai
Central; and Holiday Inn Macao Cotai Central. In
this way they are able to appeal to both the luxury
and family markets.
The MILT Congress is the only event that allows
travel and tourism businesses in Asia, Europe, the
Middle East and elsewhere to meet and engage
one-on-one with decision-makers from India's
leading corporations who are involved in finalizing
MICE and luxury travel activities.

AviaDev

route development
meetings with a view
of advancing Africa's
connectivity.

Now entering its third year, AviaDev Africa is the only
forum that is dedicated to growing connectivity to,
from and within the African continent. Bringing
together airports, airlines, tourism authorities,
governments and industry suppliers, AviaDev offers
attendees the ability to pre-arrange meetings in
professional surroundings, offering the best chance to
make a real connection.
With 26 airlines registered and over 15 airports
represented AviaDev looks set to facilitate productive

When:
June 12 – 14, 2018
Where: Southern Sun Cape Sun
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The one-to-one
meetings sit alongside
a comprehensive
programme featuring
industry leaders
including Girma Wake,
Former CEO, Ethiopian
Airlines, former
Chairman, RwandAir,
Raphael Kuching, IATA, and Nico Beuidenhout,
CEO, fastjet. Discussions on the programme
include the outlived perception on African airlines,
new technologies, financing and low cost carriers.
Attending AviaDev would give an opportunity of
unrivalled networking and gain insights from the
conference programme from the African market.
It is also the only dedicated air service
development conference on the African continent.
Registration is still open for AviaDev, join these
aviation experts and ensure your destination is
part of the route development conversation.

China Airline Merchandising Conference
The global aviation industry is changing its mindset on
passenger service and product positioning.
Connecting every touch point of air travel through
technological innovations and mobile devices will
elevate travel experience and take the industry into a
new form of marketing in the digital era.
The digital transformation of user experiences has
changed the ecosystem of the aviation industry. New
retail is about sharing, integrating and adding value to
customers, and the core factor is digitization.
Airlines around the world are carrying out digital
transformation of their organization structures and
operation procedures to enhance the entire travel
journey for customers.
Newly established Chinese private airlines have to
operate in a very small space, squeezed by the
expansion of China's four major airlines – China
Eastern Airlines, China Eastern Airlines, Air China,
Hainan Airlines and the expanding high-speed railway
network. How should the newcomers differentiate
and position themselves to find a way forward?
From official websites, mobile applications, flagship
stores on OTA platforms, to WeChat platform and Mini
Programs, airlines have been constantly exploring new
marketing channels. As frenemies with OTA giants,
how should airlines reposition themselves to boost

When : July 25-26, 2018
Where: Shanghai, China
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direct sales? How should they
establish a win-win collaboration
with OTAs and other third-party
players?
In the face of digital revolution and
diversified customer demands, how will airlines
disrupt traditional marketing with digital
innovation? What inspirations can be learned from
the combination of content and e-commerce? How
will O2O strategies connect multi touch points for
users? How should airlines respond to the swift
changes in consumer demands?
Hear from senior executives from China's leading
hotel companies:
£ Yu Wang, Chairman, Spring Airlines
£ Shane Hodges, Vice President, Asia Pacific,

American Airlines
£ Guoxiang Wu, SVP, Marketing Division, China

Southern Airlines
£ Bonita Huang, Deputy General Manager of Sales

Department, Air China
£ Veli Polat Veli Polat, Senior Director Sales

Greater China, Lufthansa Group
The 2018 Airline Merchandising Conference (2018
AMC) will be held in Shanghai on July 25-26, 2018.
More than 650 mid-level or high-level executives in
airlines and related industries will attend the event
to seek insights and inspirations on "New Digital
Merchandising”

SHOW REVIEW
With meetings and event organisers on a consistent
the financial services, business consulting and
hunt to discover unique and professional meetings
hospitality industries to the umbrella body of the
facilities, a spotlight has been shone on Africa. Massive
business events sector in Southern Africa.
potential within the meetings sector has been realised
Van der Vyver further says that they are very focused on
in recent years and efforts to develop this powerful
the professionalisation of the business events industry
economic sector, are pushing to the fore including the
across the African market. There is tremendous
Business Events Conference powered by ibtm
potential to be further unlocked in this sector and
Africa.
with SAACI's three key focus areas being
The Business Events Conference powered
Learning, Growth and Collaboration, we
by ibtm Africa promises to be a dynamic
Ibtm Africa see internationally-recognised platforms
conference built around high-quality
like ibtm Africa as crucial in the facilitation
discussions focused on content relevant
of our role in strengthening the industry.
to operating in the meetings and events
Speaker sessions included a look at the
space in Africa. The conference took place
i m p a c t o f m e et i n g s , i n c e nt i ve s ,
during WTM Africa in Cape Town on 19th
conventions and events on destinations,
When:
and 20th April 2018, inviting all corporate
an event industry panel that will examine
April
19
–
20,
2018
buyers and professional meetings
current trends in the sector and a practical
Where: Cape Town,
personnel to attend.
look at how professional conference
South Africa
Chardonnay Marchesi, South Africa
organisers can work alongside the South
Portfolio Director for Reed Exhibitions' Travel,
African National Conventions Bureau.
Tourism & Sports Portfolio mentioned that it was
also an evolution from a table-top event to an engaging
Speakers for the sessions included:
and high-quality programme, packed with insightful
ŸWilson Jn. Baptiste - Chief Executive Officer, Global
content, speakers and relevant topics.
Enterprises Management Solutions, LLC
There were three sessions that took place in WTM
ŸEsmaré Steinhöfel - Regional Director (Africa), ICCA
Africa's Inspire Theatre between 11h 30 and 14h15 on
ŸMonique Bester - General Manager, Tourvest IME
Wednesday, 18th April 2018. The second day's session
ŸPeter-John Mitrovich - CEO, Grosvenor Tours, and
coincided with the Sports & Events Tourism Exchange
President, SITE
(SETE), that took place between 10h30 and 13h30.
ŸGlyn Taylor - Joint CEO, Century City Conference Centre
Leading the charge will be Rudi van der Vyver, Chief
ŸAmanda Kotze-Nhlapo - Chief Convention Bureau
Executive of the Southern African Association for the
Officer, South Africa National Convention Bureau
Conference Industry (SAACI).
(SANCB)
Van der Vyver was appointed as CEO of SAACI in early
2017, bringing a wealth of management experience in
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On April 18-20, Almaty hosted the annual
international exhibition "Tourism and Travel" - KITF
2018.

exhibition. Speakers talked about new opportunities
for digital marketing of tourism products, prospects
for the development of agro-tourism in the Almaty
Exhibition KITF 2018 presented the main sections of region, and also presented the potential for tourism
the industry, such as: international and domestic development in the East Kazakhstan region and
tourism, medical and health tourism, business South Kazakhstan region. Tourist information center
"Taraz-Tourism" presented the following topics:
tourism, as well as a conceptually new sector
"Secrets of Akyrtas", "A view into the future
"Real Estate Abroad", which opened new
opportunities for both real estate Kazakhstan of Ancient Taraz" and "Innovations in the
market participants and
International development of tourist souvenirs based
representatives of the tourism Exhibition KITF on felt". Speakers' presentations were
mixed with the interactive on the stand
industry.
with lottery, drawing of vouchers and
Starting from the opening on April 18,
info tours.
until the last day of the exhibition, on
For the first time during KITF 2018
April 20, the visitors were given
When:
exhibition held the forum Almaty Travel
thematic presentations on various
April 18 -20, 2018
Fest. This unique site united amateur
Where:
tourist destinations and products of
Almaty, Kazakhstan
travelers with professional travelers, as
exhibitors, including: Farhat
well as introduced famous travel
International Tours & Travels tour
photographers, travel bloggers, journalists and
operator Bahrain, KAZUNION Kazakhstan tour
operator, Premium Travel Company multi-profile other representatives of the tourist industry.
tour operator of Kazakhstan, TEZ TOUR international In general an international format of the exhibition
tour operator, KF Tourist Kamkor and Russian cruise "Tourism and Travel" - KITF 2018, provided an
tour operator Nika. The Association of Medical opportunity for visitors to discover 30 countries
Tourism Agencies of Russia and CIS held a training during the event: Azerbaijan, Armenia, Bahrain,
seminar, the main theme of which was IT solutions Bulgaria, Hungary, Vietnam, Germany, Greece,
for finding reliable partners and forming a solid Georgia, Dominican Republic, Egypt, India,
foundation in this segment of the industry.
Indonesia, Spain, Kazakhstan, China, Cuba,
An extensive information and business program Kyrgyzstan, Latvia, Malaysia, Maldives, Morocco,
from the regional tourism departments of United Arab Emirates, Russia, Slovenia, Thailand,
Kazakhstan held at the national stand of Kazakhstan Turkey, Uzbekistan, South Korea, Japan.
on the first and second days of the
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The exposition presented 19 national groups,
among them the stand of the Republic of
Uzbekistan. Remind that 2018 year was declared
«The year of Uzbekistan in Kazakhstan».
Annually the international exhibition Tourism and
Travels KITF 2018, organized by the Kazakhstan
exhibition company Iteca, is held with the support
of the Tourism Industry Department of the
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Ministry of Culture and Sports of the Republic of
Kazakhstan, the Almaty Tourism and External
Relations Department, the UNWTO World Tourism
Organization, the National Chamber of
Entrepreneurs of Kazakhstan and Kazakhstan
Tourist Association. The partner of the exhibition
was the hotel chain Cornelia Hotels Golf and SPA.

Creativity and experiences in the meetings and
show by the IMEX Group's new partner, the market
events sector took a great step forward at IMEX
l e a d i n g b u s i n e s s eve nt s s p e c i a l i st s C 2
in Frankfurt. From new events at EduMonday to
International.
the spectacular and sensational Learning Labs
The Live Zone which showcased live entertainment
and Live Zone, there were major new initiatives
acts and activities, and the new Co-working
and experiences throughout the show,
Campus by Zeus Event Tech are also the results of
extending the borders of the industry into new
new partnerships with Best of Events, memoareas. In addition, new activities around
media and Zeus.
legacy focussed minds on the impact of
Imex Frankfurt Ray Bloom added that they are
the industry on the future. The result
delighted to be working with their new
was what IMEX Group Chairman Ray
partners and would like to thank them
Bloom described as “the most
along with their long standing
creative and spectacular IMEX yet,
partners for their valuable help and
generating vitality and energy
collaboration which truly enhanced
throughout the show.”
the experience at Imex and has been
When:
Almost 9,000 hosted buyers and
an honour to have Gloria Guevara
May 15 -17, 2018
visitors attended IMEX 2018 and
Where:
Manzo as keynote speaker at the
Frankfurt, Germany Opening Ceremony. Her eloquent,
made 68,000 appointments. 74 per
cent of all buyer/exhibitor appointments
passionate, challenging speech had made
had mini RFPs attached. Altogether the show
a great impression on the audience. Gloria also
created many thousands of opportunities to do
spoke at the newly regenerated IMEX Policy Forum
business. With technology a growing feature of
where 30 policy makers met with many industry
the market and the show, IMEX has provided
leaders. They discussed key issues such as
new opportunities for buyers to ask for
globalisation, city resilience and legacy under the
independent guidance,'test-drive' technology
theme of 'The Legacy of Positive Policy Making,' a
products and see what companies have to offer
reflection of the IMEX 2018 Talking Point. The new
by bringing this all together around the new Tech
Legacy Wall, a focus for this Talking Point, sparked
Café. Eye-catching and sensational innovations
many reflective thoughts about the role of the
in Hall 9 including the C2 SkyLab - the chance to
industry. Exhibitors contributed more than 50
experience a meeting in mid-air - and In the Dark
interesting case studies before the show with
Lab made a tremendous impact on buyers and
buyers adding their stories during the week.
exhibitors alike. The Labs were brought to the
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Asia Pacific Hotel Investment Conference
JW Marriott, Bangkok
www.questexevent.com/AP
HIC/2018/

Hotel Management Thailand Summit
JW Marriott, Bangkok
www.questexevent.com
/HotelManagementSu
mmit/2018/thailand

Airport Modernization Summit
Bangalore, India
www.amsummitind.com/index.html

3rd Leisure Partners Mexico Hotel & Resort
Expansion Forum
Mexico City, Mexico
hotel2.mykarevents.com
Avia Dev
Southern Sun Cape Sun
www.aviationdevelop.com

12 – 14
JUNE

ITE Hong Kong
Hong Kong, China
www.itehk.com/ITEHK/
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Latin America Meeting & Incentive Travel
Exchange
Santa Domingo, Dominican
Republic
www.latintravelexchange.com

The Hotel Show Africa
Johannesburg, South Africa
thehotelshowafrica.com

24 – 26
JUNE
th

5th Bali & Beyond Travel Fair
Bali, Indonesia
www.bbtf.or.id/

Digital Travel Europe
London, England
digitaltraveleu.wbresearch.com

China Hotel Marketing Conference
Landison HSD Plaza Hotel Hangzhou
summit.traveldaily.
cn/hmc2018/

The Meetings Show
Olympia London, United Kingdom
www.themeetingsshow
.com/welcome
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